


1990 Index 


The following index lists articles and news items 
from Lawn & Garden Marketing’s 1990 issues by their subjects; 
some articles appear in more than one category. 





| Acquisitions/mergers 





| 90 Factors for the "90s: AB Electrolux, Sept 


| 90 Factors for the '90s: acquisitions/ 
| mergers, Sept 


| 90 Factors for the 96s: Ariens Co., Sept. 


90 Factors for the "90s: Black & Decker, 
Sept. 


90 Factors for the '90s: Garden Way Inc., 


| Sept 


90 Factors for the "90s: Ransomes Inc., Sept 


| 90 Factors for the "90s: The Scotts Co., Sept 


90 Factors for the "90s: Snapper, Sept. 


| 90 Factors for the '90s: Tae Toro Co., Sept 


90 Factors for the ‘90s: Vermont 


| American Corp., Sept 


Black & Decker sclis True Temper to 
Huffy, GardenAmerica to James Hardie 


| Industries, “On the Market,” Nov./Dec. 


Blount Inc. purchases Dixon Industries, 
“On the Market,” June 


| Deutz-Allis Corp. purchased in leverage 


buyout from KHD Group., “On the 


| Market,” June 


| 


Farmland Industries sells garden 
centers, “On the Market,” Mar. 


Maple Acquisition purchases Vermont 
American, “On the Market,” Feb. 


Millers Falls Tools merges with Chopper 
Industries, “On the Market,” Mar 


Pier 1 Imports seeks to buy all of 
Sunbelt Nursery Group, “On the Market,” 
Nov./Dec 


Pike Nurseries purchases Green 
Brothers nurseries, “On the Market,” Jan. 


Rothenberger Group of Companies 
acquires Ingersoll Equipment Co., “On 
the Market,” Apr./May 





Roussel Bio Corp. acquires UAP 
Specialty Products, “On the Market,” 
Apr./May 


Safer Inc. sells commercial pesticide 
division to Mycogen Corp., “On the 
Market,” Feb. 


SERVISTAR buys Coast to Coast, “On the 
Market,” Aug. 


SERVISTAR completes Coast to Coast 
acquisition, “On the Market,” Oct. 


Shop-Vac buys McCulloch Corp., “On the 
Market,” July 


Teledyne Total Power sells North 
American distribution rights for 
Wisconsin “R” Series engines to 
Ruggerini Motori and Deutz Corp., “On 
the Market,” Sept. 


Toro Co. acquires marketing/ 
distribution rights to product of 
Aeration Industries International, “On 
the Market,” Apr./May 


Universal Cooperatives operates 
Security Products, “On the Market,” Feb. 


Warren’s Turf Inc. buys Davenport Seed, 
“On the Market,” June 


Weathashade Corp. becomes Gale Group 
Inc., “Retail Marketplace,” Aug. 


Weed Eater buys Allegretti & Co., “On 
the Market,” Feb. 





Display / merchandising 





"90s focus: brand awareness, Mar. 


Associations join forces for advertising, 
“Retail Marketplace,” Jan. 


Borrowing concepts from the supermarket 
industry, “From the Editor,” Mar. 


Fall selling, “Retail Workshop,” Aug. 


Increasing gross profit, “Retail 
Workshop,” July 


Increasing importance of service at 





retail, “From the Editor,” Apr./May 


Increasing your holiday sales, “Retail 
Workshop,” Apr./May 


Peat producers sponsor promotions, 
“Retail Marketplace,” Mar. 


Point-of-sale materials increase sales, 
“Retail Marketplace,” Mar. 


Postage costs for direct-mail advertising 
may decrease, “Legislative Report,” July 


Self-service merchandising, “Retail 
Workshop,” Oct. 


Selling more than the “green” concept, 
“Retail Workshop,” Nov./Dec. 


Serving older customers, “Retail 
Workshop,” June 


Signage tips, “Retail Workshop,” Jan. 
The ’90s retailer, “Retail Workshop,” Sept. 


Tie in to national promotions for profits, 
Feb. 


Using co-op effectively, Feb. 


Yellow Pages advertising, “Speaking of 
Power,” Feb. 





Distributor coverage 





Distributor events, Apr./May 
NLGDA members honored, “Retail 
Marketplace,” Oct. 


OPE distributors: Bridging the 
gap—Dealers demand value-added 
services, Oct. 


OPE distributors: Bridging the 


gap—Distribution business is changing, 
Oct 


| OPE distributors: Bridging the 
gap—OEMs depend on 2-step, Oct. 


OPE distributors: Bridging the 


| gap—Overview, Oct. 


continued... 
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| frediex.. . continued 


OPEDA looks toward '90s, “Speaking of 
Power,” Apr./May 


Employee training 


Employee training Part I, “Retail 


Workshop,” Feb. 


Employee training Part Il, 
Workshop,” Mar. 


“Retail 


Environmental-related 


Birdfeeder manufacturer protects the 
environment its products serve, 
“Environmental Outlook,” Nov./Dec. 


Brochure available on global warming, 
“In the News,” Aug. 


Clean Air amendments pass, “Legislative 
Report,” Nov./Dec. 


Clean Air bill affects off-road vehicles 
and engines, “Legislative Report,” June 


Companies tackle post-consumer waste, 
“Environmental Outlook,” Nov./Dec. 


Company takes environmental stand, “In 


| the News,” 


Aug. 


Congress pushes composting, “Legislative 


Report,” Oct. 


| Environmental exhibit to go on tour, “In 


the News,” Aug. 


Environmental labeling corporation 
proposed, “Retail Marketplace,” Nov./Dec. 


Environmental labeling standards under 
consideration, “Retail Marketplace,” Aug. 


Environmental policies in lawn and 
garden retailing, “From the Editor,” 


Nov./Dec. 


Environmentalism sees new light, 


| Nov./Dec. 


EPA considers limiting home use of 
diazinon, “Legislative Report,” Sept. 


EPA moves ahead on re-registration, 
“Legislative Report,” Oct. 

EPA to rank consumer products, “In the 
News” Jan. 


| European Community forms 


environmental agency, “In the News,” 


| Apr./May 


Your Single Source for... 


HINT 


Rigid Pools 

Boxed Liners 

Roll Liners 
Create-A-Pond Kits 
Water Displays 
Filters 

Pond Treatments 
Accessories 


Call or write TODAY 
for the HENRI Distri- 
butor nearest you! 


Circle (6) on Reply Card 


Grace-Sierra promotes Adopt-A-Tree 
program, “Retail Marketplace,” Nov./Dec. 


Green initiative being felt in 
Washington, “Legislative Report,” Aug. 
Hose manufacturer a leader in using 
recycled rubber, “Environmental Outlook,” 
Nov./Dec. 


Impact of legislation on lawn and garden 
industry, “From the Editor,” June 


Increase in pesticide fees hot topic at 
CSMA meeting, “Legislative Report,” 


Nov./Dec. 


Interest in landscape values growing, 
“Retail Marketplace,” Feb. 


Let’s talk trees in elementary schools, 
“Retail Marketplace,” Mar. 


Natural and organic: buzzwords for '91, 
Oct. 


Natural pesticides gaining ground, Nov./Dec. 
New focus on “green” products, Nov./Dec. 


New direction for EPA, 
Report,” Nov./Dec. 


“Legislative 


continued... 
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Index...continued 


Northern California ordered to tighten 
chemical regulations, “Retail 
Marketplace,” Feb. 


OM Scott and Sandoz ally for the 
environment, “Retail Marketplace,” July 


Program set to monitor endangered 
flowerbulbs, “Retail Marketplace,” Jan. 


Recycled plastics plant seeds for new 
products, “Environmental Outlook,” Nov./ 
Dec. 


Safety program adds environmental 
touch, “In the News,” June 


Selling more than the “green” concept, 
“Retail Workshop,” Nov./Dec. 


Tax legislation aimed at chemical 
products, “In the News,” Nov./Dec. 


Upcoming bills address environmental 
labeling, “Legislative Report,” Sept. 





General industry news 





90 Factors for the "90s: 71 movers and 
shakers, Sept. 


Biosys reaches agreement on 
nematode-based insectide with Ciba- 
Geigy Corp., “On the Market,” Oct. 


Bulbs to brighten damaged East Coast, 
“Retail Marketplace,” Apr./May 


Canadian organizations merge, “In the 
News,” Aug. 


Canadian peat producers elect president, 


“Retail Marketplace,” Apr./May 


Dalen Products rewards sales efforts, 
“Retail Marketplace,” Oct. 


Dealer compliance with federal/ state 
regulations, “Speaking of Power,” June 


Executive v.p. leaves AAN, director 
appointed, “Retail Marketplace,” Nov./Dec. 


Gale Group restructures with Gardena 
line, “On the Market,” Sept. 


Growise Centers near 500 mark, “Retail 
Marketplace,” June 


Guidelines placed in response to public 
concern over soil amendments, “Ketail 
Marketplace,” July 


Hardware council to honor industry 
exec., “In the News,” Aug. 


Honda relocates administrative offices, 
“In the News,” Nov./Dec. 


Industry adapts to sluggish market, “On 
the Market,” Oct. 





Keep in touch: List of associations, Jan. 


Kmart Corp. changes logo, “In the News,” 
Nov./Dec. 


Management Clinic redesigned, “In the 
News” Jan. 


NAEDA forms financing company, “In the 
News” Jan. 


New charge card for gardeners, “In the 
News,” Aug. 


New organization for bird lovers, “In the 
News,” Apr./May 


OPE forecast, “On the Market,” Sept. 


OPEI granted special export status, “In 
the News,” June 


OPEI meeting report, “Speaking of Power,” 
Aug. 


OPEAA annual convention held, “In the 
News,” Apr./May 


Power buying guide from consumer 
magazine, “In the News,” Apr./May 


Prototype store opens, “In the News,” Aug. 
Sears restructures, “On the Market,” Sept. 
Seminars introduce retailers to new 

business strategies, “Retai! Marketplace,” 


Apr./May 


SERVISTAR extends reach into Texas, 
“In the News,” Nov./Dec. 


Toro closes Lawn-Boy plant, “On the 
Market,” July 


Video publisher expands to retailers, “In 
the News,” Aug. 





Legislation 





Chairman calls for tougher franchising 
laws, “Legislative Report,” Oct. 


Clean Air amendments pass, “Legislative 
Report,” Nov./Dec. 


Clean Air bill affects off-road vehicles 
and engines, “Legislative Report,” June 


Congress pushes composting, “Legislative 
Report,” Oct. 


CPSC active again, “In the News,” 
Apr./May 


CPSC reauthorization bill likely to pass, 
“Legislative Report,” Aug. 


EPA considers limiting home use of 
diazinon, “Legislative Report,” Sept. 


EPA moves ahead on re-registration, 
“Legislative Report,” Oct. 





Green initiative being felt in 
Washington, “Legislative Report,” Aug. 


Impact of legislation on lawn and garden 
industry, “From the Editor,” June 


Increase in pesticide fees hot topic at 
CSMA meeting, “Legislative Report,” 
Nov./Dec. 


Lawn care chemicals and advertising 
under spotlight, “Legislative Report,” June 


Merchant bill moves forward, “Legislative 
Report,” June 


New direction for EPA, “Legislative 
Report,” Nov./Dec. 


Possible restrictions on aftermarket 
parts sales, “Legislative Report,” July 


Postage costs for direct-mail advertising 
may decrease, “Legislative Report,” July 


| Reauthorization of CPSC passes House, 


“In the News,” Nov./Dec. 


Senate Commerce Committee approves 
products liability measure, “Legislative 
Report,” July 


States to consider new franchising laws, 
“Legislative Report,” Sept. 


Supreme Court decision welcomed by 
distributors, “Legislative Report,” Aug. 


Tax legislation aimed at chemical 
products, “In the News,” Nov./Dec. 


Upcoming bills address environmental 
labeling, “Legislative Report,” Sept. 





Market/industry analysis 





*89 year-end report, “On the Market,” Jan. 


90 Factors for the "90s: 10 major factors, 
Sept. 


90 Factors for the '90s: acquisitions/ 
mergers, Sept. 


90 Factors for the 90s: AB Electrolux, Sept. 
90 Factors for the 90s: Ariens Co., Sept. 


90 Factors for the 90s: Black & Decker, 
Sept. 


90 Factors for the 90s: Garden Way Inc., 
Sept. 


90 Factors for the ‘90s: Ransomes Inc., Sept. 
90 Factors for the '90s: The Scotts Co., Sept. 
90 Factors for the 90s: Snapper, Sept. 
90 Factors for the '90s: The Toro Co., Sept. 


90 Factors for the 90s: Vermont 
American Corp., Sept. 
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Role of hardware and home center 
market in lawn and garden, “From the 
Editor,” Aug. 


Targeting 50-plus consumers, Aug. 





OPE technology 





Engine technology at Expo 90, “Speaking 
of Power,” July 


Hydrostatic gains homeowner base, 
“Speaking of Power,” Jan. 


Zero-turn technology, “Speaking of 
Power,” Mar. 





Product trends 





A world of new products, July 


Increasing importance of commercial 
market, “From the Editor,” July 


Natural and organic: buzzwords for '91, Oct. 


New focus on “green” products, 
Nov./Dec. 


Proliferation of marketing strategies vs. 
new product introductions, “From the 
Editor,” Oct. 

Selling comfort, Jan. 


Supplementary products offer 
opportunities, Aug. 


Targeting 50-plus consumers, Aug. 
Units target urban dwellers, Apr./May 


What's new?, Oct. 





Research/ statistics 





Decreased homeownership, “From the 
Editor,” Feb. 


Environmentalism sees new light, 
Nov./Dec. 


Flowers, plants No. 1 gift, “In the News,” 
Nov./Dec. 


Garden center profile of growth, “Retail 
Marketplace,” Mar. 


Garden centers made great strides in 
retail arena, “Retail Markeplace,” Mar. 


GCA fall sales survey, “Retail 
Marketplace,” Apr./May 


Government control of pesticides, “Retail 
Marketplace,” June 


How consumers use and view pesticides, 
“Retail Marketplace,” June 


How garden center shoppers learn about 





store, “Retail Marketplace,” Nov./Dec. 
L&G sales update, Apr./May 


L&G retailers rate advertising media, 
“Retail Marketplace,” Feb. 


NLA completes economic survey, “In the 
News,” Aug. 


OPEI releases shipment figures for 1989, 


“In the News,” Apr./May 


OPEI revises forecast, “In the News,” 
Nov./Dec. 


Pennsylvania garden centers compare to 
national average, “Retail Marketplace,” July 


Pesticide industry to grow, Apr./May 


Sales rebound, store traffic up in 89, Mar. 


Shrinking middle-class/changing values, 


“From the Editor,” Jan. 


Study indicates retail changes in 2000, 
“In the News,” Aug. 


Using co-op effectively, Feb. 





Show coverage 





1990 brings new format for National 
Home Center Show, “In the News” Jan. 


Charting new courses at European 
shows, June 


Expo 90 in review, Oct. 


Expo to spotlight commercial products, 
“In the News,” Apr./May 


NAEDA/GMA connection, July 


National Home Center Show expands 
programming, “In the News,” Nov./Dec. 


NHS °90 will be bigger than ever, “In the 
News,” Apr./May 


NHS exhibitor countdown, Aug. 
NHS reveals '91 lineup, Oct. 


New format for Mid-Am, “In the News,” 
Apr./May 


New name for hardware convention, “In 
the News,” Apr./May 


Regional trade shows, June 


The GMA Show reaches managers, “In 
the News,” Nov./Dec. 


Time is money at the National Hardware 
Show, Aug. 


World of exhibitors at Expo 90, July 


World of outdoor products at Expo 90, July 





fo) o) (Me) m- la ala (ot 
icelimdlemeliieliie-lacels 
are now available 
froma UMI Article 
Clearinghouse. 


The UMI Article Clearinghouse offers articles from 
more than 11,000 copyright-cleared periodicals in 
a wice range of subjects. You can place your or- 
ders electronically, as well as by phone, mail, and 
telefacsimile. For more information, please com- 
plete and mail this coupon to UMI Article Clear- 
inghouse, 300 North Zeeb Road, Box 11, Ann Ar- 
bor, Mi 48106 USA. Or call toll-free for an 
immediate response: 800-521-0600. From Alaska 
and Michigan call collect 313-761-4700. From 
Canada, call toll-free 800-343-5299. 


YES! I'd like to know more about UMI Article 
Clearinghouse. 

Name. 
Title 
Cc A 


ae 











Aric 








C ity/State/Z ip 
Telephone ( 


UMI 


A Bell & Howell Company 
300 North Zeeb Road, Ann Arbor, Mi 48106 USA 

















iy y48e); 
OVER THE ROW 
LAWN & 
GARDEN 


GATOR 


Why buy several 

machines when ours 

tills, beds and over-the- 

row cultivates? It also 

ih thatches and aerates. Easy- 
to-change tines adapt to 

any gardening need. 


TAYLOR MANUFACTURING. INC 


Call 1- 800- 545- 2293 for free brochure 
Circle (8) on Reply Card 


Keep A Great Thing Growing 
America, Tree City USA 
Write : How To Prune 
The 
Arbor Day Foundation 
Nebraska City, NE 68410 











January 1991 Lawn & Garden Marketing 31 





